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Hamilton is on the way up! In the September
2008 edition of Canadian Business Magazine,
Hamilton was identified as the 3rd top place
to do business in English Canada and the
7th top place overall. 

“This is a sign that our efforts are finally 
paying off and people are starting to take
notice,” said Mayor Fred Eisenberger. “I am
confident that this recognition is only the
beginning of even better things to come, and
with the four Cs – collaboration, cooperation,
consensus and confidence – we can all work
together to ensure we continue to succeed.”

The cities selected for the Canadian
Business survey of Canada’s best places 
to do business include the country’s 25
largest municipalities, according to the 2006
census, plus 15 smaller centres in order to
provide regional representation. 

��
�
���������
��	���
������

�� ���	�
�!��� "
The City of Hamilton’s Economic Develop-
ment and Real Estate Division garnered
three provincial awards at the annual
Economic Developers Council of Ontario’s
awards gala for projects undertaken in 2008.
The division received awards in the Innovative
Technology and Stand Alone/Cooperative
Advertisement categories as well as receiv-
ing the Local Economies in Transition
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QUICK FACT:

Canadian Business
Magazine’s September
2008 edition identified
Hamilton as the 3r d top
place to do business 
in English Canada and
the 7th top place overall.



Initiative (LETI) award for being judged the
most investment ready municipality in Ontario.

In the Innovative Technology category, the
City of Hamilton, and its partner, the Jobs
Prosperity Collaborative, won for the Hamilton
Business Ambassador Program flash drive; a
USB stick that contains videos, PowerPoint
presentations, an annual report and slide show
to educate and entice potential investors. This
piece of technology can also be updated via
the internet when the user plugs the flash
drive in their computer, ensuring that investors
receive the most up-to-date information when
considering investing in Hamilton. 

In the Stand Alone/Cooperative Advertisement
category, the City of Hamilton won for its
November 2008 Globe and Mail marketing
advertisements that highlighted the diversifi-
cation of Hamilton’s economy and changing
economic image. 

Through the engagement of top U.S. site
selectors, participating municipalities in the
LETI program were judged on how effectively
they responded to site selector inquiries on
new investment opportunities and how 
they are positioned as “investment ready.”
Communities were evaluated on their
response to a Request for Information (RFI) 
and on the site selectors’ visit to each of the
participating municipalities. The LETI program
is sponsored by EDCO in partnership with
Ontario’s Ministry of Economic Development
and Trade and is designed to assist Ontario’s
local economies to successfully transition to 
a “new economy.” 
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